RIDER: Technical + Catering/Hospitality

Tour management: David +49 176 93194678 / weingartner.david@googlemail.com

Band: Geert +31 643087873 / theblackatlantic@gmail.com
Management: Boudewijn +31641198370 / boudewijn@beepbeep.nl
Catering

Lunch / Dinner
On arrival: a small assortment of fruits, vegetables and bread w/ spreads (peanut butter, humus, cheeses, paprika).
One hot meal or a buy-out of at least 15 € (fifteen euros) per person on the evening of the show; preferably 2 - 3 hours before

playing time. There are 6 people in the travel party: 3 vegetarians, 3 regular

Drinks

Beer: Beck's, Heineken, Corona, a local beer.

Wine: Red (Spanish, Italian, South American or South African).

Whiskey: Laphroaig, Lagavulin, Ardbeg or anything single malt. Please no Jack Daniels, Johnny Walker or other (cheap) non-
single malt etc.

Soda: Mineral water carbonated and non-carbonated, Coca Cola

Juice: Apple or Orange ; fresh or organic, or both ;)

Breakfast (day after)
Six (6) persons total: vegetarian breakfast for three (3), and three (3) more regular.

Accommodation

Hotel, Hostel, Band apartment or Bed & Breakfast preferred with late checkout between 12:00 or 13:00.

Private accommodation should have 6 clean mattresses, blankets, pillows, clean showering facilities and a quiet environment
for six (6) persons. No dogs or cats. Internet (wi-fi) access would be highly appreciated.

Vehicle / Parking

Safe and secure for a 6 passenger extended Peugeot Boxer

Communication / Payment

Payment via bank transfer unless it’s a door % deal, vs. deal or % of back-end.

The main person for communication between the staff of the venue and the artist is David (tour manager).
Travel party: 6 total

4 band members, 2 crew

Merchandising

The artist is entitled to sell merchandise articles at the venue/the ground; CD’s, t-shirts etc.

The venue will provide a space + a table that is large enough (i.e. 1.4 x 3 meters).

The venue will also make sure that there is enough lighting available for the merchandise to be properly displayed.
The artist solely determines merchandise pricing and none of the profit goes to the venue.



